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| Design per l'ospitalifc
del fufuro: protagonist

Questo ara il titolo dell"evento
che abbiaomo organizzato, a
luglio, presso Tricolore Design
Hub: un ‘diaclago’ ricco di ispi-

molto apprezzato da un puls-
blico qualificate di
architettura,
gner, contractor e aziende

A conNfroNto

e nuove prospettive,

studi di
progettisti, desi-

i Losation:
Pazzadel Tricciare, |
amirgls Vicke L. Majsn, 2 - Milens

I relatori, Maurizio Naro, Fresidente di

rtecipar difevents

R L'OSPITALITA
PROTAGQNISTI

isianel
ol

et hnks g freder Sedes Cebere,

Tutti ghi ‘hard brand’ sfanno punfando
verso un'efferta che propone guglcosa
di nuovo che, all'inferno dello stesso
brand, sia ripetitive perche gquesfo,
sopraftutto fra la generazicne £, & la
richiesta: trovare qualcosa che colplsca,
qualcesa che sig insfagrammabile, per
ché il fruitore vuole essere al centra di
wna scena iconica,

Questo hia portato a investire, a dialega-
re con architettl, magar nhon specializza-
ti in alberghi, che porta alla difficolta di
coniugare la funzionalitd richiesta dal-
l'albergatore dll'idea dl inferior deli‘ar-

i ahi Milano., Lodi, Monzg @ | Scsmoeecoummces,
Federclberghi Milano, Lodi, Monza e | Seiesteece

Brianza. Maria Rita Notari di Augusto

chitetto, sopraftuttfo nel confronto di due
personalita fort, quali sono l'albergarore

Tnemselines,

Confract, 'architetto Chiara Caberlon
e Stefano Risolé di Planstaria Hotels,
moderatl da Gianpietro Sacchi del
POLLdesign, hanne fatto un quadro del

Madermore: Donpait ) S Arhiie, Deowie o La-Soander Pol etk

17 PR SR T o prmcaviicenany w picftoiorma CHAPPC)

e "architefto.

Il futuro degll alberghi? In Italia gli alber-
ghi sone clrea 30mila, di cui tanfissimi
necessifane di ung rsfrutturazione, ma

mondo del*hotellerie, con le sue |w== BGEBERIT

UNODILU  Walldect

spesso urn muro contra cui si sbatte e il

carenze, le sue richleste e i sual punti di

forza. BRaes

passaggio generazionale, che spesso ha
obiettivi diversi: chi ha idee piU fradizio-
nali si scontra con chi vucle apportare

Marsartosalon /I
P

Come sostiens Maurizio Naro, “ognuno
ha la prapria versione di come il futuro dell'hotellerie debbag
essere. lo ne ho una e bisogna fenere contfo che sono abi-
fuafo a competere in Una cittd come Milano che, per
prima, ha visto il prepotente Ingresso delle grandi catene
internazionali: sono 30 le catene quelle presentl, numero
che, fueri da Milano, forse viene raggiunte sommando le
catene d Romd, Firenze e Venezia.

Quesfo ha fatto si che tufto il comparfo debba competere
con marchi che si avvalgeoneo di stud! di progettazione molto
agguerifi. a investire & ad alzare lo sua qualitd, perché il
clienfe intemazionale. socproftutto da dopo V'Expo, vuole
qualita, non vuocle confarmismo.
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novitd, non fanto in campo estetico, ma
per quello che conceme i servizi.

Servizi che fanno paura, perché necessifano di personale e,
da dopo la pandemia, questo aspetfio & diventato un fema
molfo imporfante.

Guesto, per dire che 30mila alberghi significa avere 30mila
albergafor, che hanno 30 mila idee diverse: I'albergo & una
macching complessa, di cul bsogna saperne perfetfamen-
te Il funzlonamento e soprattutfo, il progetiista deve cono-
scere |'albergafore e rivsclre @ canvincere anche guello
che ancora soshiens: "ma noi abbiomoe sempre fatto cosi”
che la miglioria e 'adeguamento alle richieste dell'ospite,
porta a un miglicrarnento anche economico.
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ffeth, con

Per fortuna, | cambic generazionale fia iniziato a dare una spin-
ta nella direzione giust
Chiara Caberlon, architetio specializzate in hotellerie, avalla I'af-
fermazione de| Dott. Nore, secondo cui il rapporto cliente/archi-
tetto deve essere fiduciario ve basare su un obiettivo con-

effiamao i

E‘f‘"bﬂ

siamo chiamatl dal cliente che ha il suo architetto, al
veva r:r.fn:!cru il format della sua catena:; alfre volte & or»
chitette che ci contafta, volendosi 'liberare' da futte quelle chr'-
he riguardane il rispette del templ, dei cosfl...: una volta

> 5O

¢ & in questo set
'r‘=rcha"|h ,t:olrear::l

con tanti femida o un capifolato, nol prendiamao in mane il cantiers e ci
| progetfo eciale e la nic precccupiame di manfenere gli accord presi e quanto contro-

0 firmcite

ro creare del Noi realizziamo ese
, @ livelle commerciole e di me a -'*r'efro ccxma
perché, alla fine, il progetto
L'alberga il progeftista
n’r:l I'D'O col

ucunJ*u
i, quindi laveria-
volte, & un po
| bar (settc N eui
immagine nale cale
2 noi lo rendiamo fur v::or.x:ne e lo siretto rapporto con il
= . in parficolare nel mondo delia
Ci siamo avvicinali anche al mondo dell'hotelierie,
D’i*‘ al k Lo'uuL-Pruzr:vn con progettisti @ manager di
do 'Combo’.

tenta, seddisft .‘ra
Fendamentale in un oibergo e C\
f:;rfr“ che I'offerta nor

fi 'ul’d[fi) d

che includa e affrage f e da f.;cn m.— stata urm u,,l.swmj esperienza, Ne abbiamo realizzafi fre,
pu@rl:zcrﬁc n ser |'ospite che dorme, ma anche pandoci d:.!'e parti comunl & di quelle dedicate alla ristora-
vive vicino all'alberge e ﬂ: frequenta per altr ioni. Questo.  zione, e all'ac

porta alla rivelutazione anche delle zone spestando Stefano Rlsolé, Bran
anche gli investimenti, perché 'albergo fa desfindgzione"
Maria Rita Metari, fondatrice di Auguste Cenfract, ha rae
chi e il generdl contract, figura forse un pe' meno cono
“Come general confratar, e abbiame la presunzione di dire che
siarno il primo general coniractor; non perché siameo | pit bravi

na perché J b: amo presentafe lo nosira atfivitad di general
spazi di ristorazione, in particolare r le catene
ne c% e Q‘G\un o emeravr‘.d: e gbbiamo reglizzalo
Poke house, esti mondi

Po

elopment Manager di Flanetaria
¢l ha raccontato |'hotel di oggl

cafena Planetaria Hotels sono uno d
oghnuno de e seguire | frend e le esig
he che un albergo dev
la rpetitivita, dell'evely.

c m»wlraavcr a W o lo Eplf'(’n) del luos
erghiere, s apre un nuove hote|
ma seprattutto lo spinto del lucge in

ristorazic
> —co;gﬂ ftalia"u p:xar'mu giu

) entfe iomo presentati come  cul sorgerd, fac to attenzione o coi & cambiato il
O -ci e r»"-"l.:zcnc sia opere edil e impilanti, sia aredamentl,. monds e le rich el cllente.
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ione di catena alber LHn‘L—”. di20
stata completamente ribaltata:
non !J fe le strutture de re uguali,
) qualisiasl parte del r ano, ma
ognuna deve gvere '"or"ir* ristiche del
# ne "‘-::ré

ONO e&es5ere Ccos

i ricord,

’lf“m"*e‘r;‘e!

3s5a fun-

w'rlrl"lugn'|r1r~ ole 1Te possa

'". quella ‘*'u"fun la gestione, cer-

care ':Jr.m.,pu e | trend.
Altre r!:lrm: da tenere in
di progefto e la
.'a siruttura si deve
e o: la struttura che apre
come sara fr-J 102 E quesio dipende
& sfafo i

{L}.’ cgel

Un grazie paiticelate anche alle aziende
sponsor: Geberit, Unopit e Wall&decd e a
Tricolore Design Hub.
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Design for the hospitality

of the future: protagonist

N COMPArsonN

This was the title of the event we organised in July at Tricolore Design Hub, a ‘dialo-
gue' full of inspiration and new perspectives, much appreciated by a qualified
audience of architecture firms, designers, contractors and companieas

The speskers, Maurizio Naro, President of Federslbarghi Milano, Lodi, Mornza and Brianza,
Maria Rita Notari of Augusto Contract, architect Chiara Caberlon and Stefano Risolé of
Planetaria Hotels, moderated by Gianpietro Sacchi of POLl.design, gave an overview of the
hotellerie world, with ite shortcomings, demands and strengths.

Az Maurizio Naro says, "everyone has their own version of what the future of the hotellerie
should be. | have one, and you have to take into account that | am used to competing In a
city like Milan, which was the first to see the overbearing entry of the big international chains:
there are 30 chains there, number that, outside Milan, is perhaps reached by adding the
chains in Rome, Florence and Yenice.

This has meant that the whole industry has to compete with brands that use very aggressive
design studios, ta invest and to raise its quality, because the international customer, espe-
cially since the Expo, wants guality, does not want conformism. Al the ‘hard brands' are
moving towards an offer that proposes something new that, within the same brand, is repe-
titive because this, especially among the Z generation, is the demand: to find something that
strikes, something that is Instagrammable, because the user wants to be at the centre of
an iconic scensa.

This hag led to investment, to dislogue with architects, perhaps not specialiged in hotels,
which leads to the difficulty of combining the functionality reguired by the hotelier with the
architect's idea of interior design, especially in the confrontation of two strong personalities,
such as the hotelier and the architect.

The future of hotels? There are around 30,000 hotels in Italy, many of which are in nead of
renovation, but one wall they often hit is the generational changeover, which often has diffe-
rent objectives: those who have more traditional ideas clash with those who want to bring
something new, Nnot so much in the aesthetic field, but in terms of services, Services that
are scary, because they need staff and, since the pandamic, this has become a very impor-
cant issue.

This is to say that 30,000 hotels means having 30,000 hoteliers, who have 30,000 diffe-
rent ideas: the hotel is 8 complex machine, the operation of which must be perfectly known,
and above all, the designer must know the hotelier and succeed in convincing even those who
still maintain: 'but we have alwaye done it this way' that the improvement and adaptation to
the guest's requests, leads to an improvement in economic terms as well. Fortunately, the
generational change has started to give s push in the right direction.

Chiara Caberlon, an architect specialising in hotellerie, endorses Dr. Maro's assertion that
the client/architect relationship must be one of trust and based on a shared objective,

'I| specialised in hotels because | found intaresting, Multifaceted topics in this sector, with so
many themes to explore each time: each project is different and special and the search for
the special has become spasmodic.
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Every hotel wants to be different and to be
80, It is necessary Lo create narratives, a
story telling chat supports, at a commearcial
and marketing level, the designer's idea
because, in the end, the proect must be
sold, told. The hotelier and the designer are
indivisible and camplementary, and their colla-
boration must lead to the same result, which
is that customers are happy, satisfied.
Furndarmental in a hotel is the fluidity of the
spaces, as well a= the fact that the offer is
not exclusive to the structure, but inclusive,
that it includes and attracts those who came
from outside, that it is a polarising element
not only for the guest who sleeps, but also
for those who live near the hotel and fre-
guent it for aother reasons. This also leads to
the revaluation of areas of the city, also shif-
ting investment, because the hotel makes a
desgtination’'.

Maria Rita Notari, founder of Augusto
Contract, talked about who the general con-
tractor is, a perhaps somewhat lesser-known
figure.

“As a general contrator, and we have the
presumption to say that we are the first
general contractor, Nnot because we are the
hest, but because wea introduced our general
contracting business to the food service spa-
cas, particularly for the restesurant chains
that were emerging and we made Itslian cho-
colates, the right sandwich, poke houses,
these woride known in this environment, to
which we presented ourselves as those who
do both construction and plant work, and fur-
nishings.

What: distinguishes us from our competitors
is the fact that we do not design the format:
we are the ideal partners of the architects,
with whom we have grown up, Sometimess we
are called upon by the client who has his own
architect, to whom he had entrusted the for-
mat of his chain; other timeas it is the archi-
tect who contacts us, wanting to 'free him-
self’ from all those activities that concern
adherence to deadlines, costs...: once a spe-
cification has been defined, we take charge of
the site and teke care of maintaining the
agreements made and what has been coun-
taersigned,

We make executives, we don't draw up plans,
s0 we work closely with the architect who is
sometimes a little less expert in the field of
catering and bars [(the sector in which we
ware bornl, but more ‘strong’ on the emotio-
nal image that the restaurant must give: we
make it functional, and the close relationship
with the designer has made us grow, particu-
larly in the world of catering.

divisionecontract 14

We also approached the world of the hotel
industry, because, thanks to collabarations
with designers and managers of chains, we
entered the 'Caomba’ world. It was a wonder-
ful experience. We realzed three of them,
taking care of the common parts and those
dedicated to catering, and reception”.
Stefano Risolé, Brand sand DOevelopment
Manager of Planetaria Hotels, told us about
the hotel taday.

“The hotels in the Planetaria Hotels chain are
different from each other, because sach one
has to folow the trends and needs of the
customenr.

There are so many characteristics that a
hotel must have, which are related to the
theme of repetitiveness, evolution, manage-
ment.

Evolutian: nowadays we arse moving moare and
more towards the spirit of the place, so
when it comeas to hotel chains, if a new hotel
opens, it must remember the chain, but
above all the spirit of the place where it will
rise, paying cloge attention to how the world
has changed and the demands of the custo-
mer.

The hotel chain cancept aof 20 vears ago has
bean completely averturned: not all structu-
res have to be the samea, no matter where in
the world they are built, but each one has to
have characteristics of the place where it is
built and of the user who will use it, always
with an eye towards functiaonality.
Fundamental is the spirit of the place, the
genius loci, to be balanced with the trends
and neede of the spaces, which must be so
special that they remain in the memaories.
For a new hotel, some of the points to keep
in Mmind are to maintain the histaricity of the
property, in the case of renovation, to crea-
te the story telling appropriate to the place,
ta understand how the structure can fun-
ction, to imagine what the customer might
want in that structure, the management, to
try to anticipate trends,

Another very important issue to take into
account during the design phass i manage-
ment, i.e. how the structure is to be maintai-
red owver time: the structure that opens
today, what will it be lke in 10?7 And this
depends on how it is designed, the materials
and suppliers chosen, and also for this rea-
son the hotelier must understand that his
work and that of the designer run on parallel
tracks, with the same objective".

Special thanks also go to the sponsoring
companies Geberit, Unopit and Wall&decd
and to Tricolore Design Hub.
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